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A Member of the Mars Group Ab.

Co-op Advertising Program Guidelines
Pet Store Program

Agquarium Pharmaceuticals, Inc., offers the following cooperative advertising program for pet stores stocking the following Aquarium
Pharmaceuticals’ brands~

APl ~Rena~ Aquarian ~PondCare
This policy is subject to the guidelines below.

Eligible Advertising

Newspaper ads in daily, Sunday, and weekly papers; ads in inserts, magazine sections and T.V. sections of newspapers, and magazines,
catalogs, circulars, flyers and the like (excluded are any production, postage and/or distribution costs).

Note: pre-approval of ads is strongly recommended.

Broadcast Media: All broadcast media (radio & TV) requires prior approval for reimbursement.

Mechanical Requirements

Color images, line art, and logos supplied by Aquarium Pharmaceuticals Inc. or downloaded from our website
(www.aquariumpharm.com) are the only art & logos that may be used, in the . All advertising must include the appropriate brand logo,
product illustrations and the retailer’s name and locations where the merchandise may be purchased. Advertisements containing
competitive brands will not qualify for cooperative advertising rebate. You must follow the logo guidelines attached

Purchase Requirements
In order to qualify for co-op reimbursement, each participating retailer must purchase from a Distributor a minimum of $300.00 worth
of Aquarium Pharmaceuticals Inc products. This purchase must be made no more than 30 days prior to the ad date.

Co-op Reimbursement

The maximum rebate is 50% of the cost of the ad space devoted to Aquarium Pharmaceuticals Inc products, up to $75.00 maximum per
retailer. The minimum claim is $25.00. The reimbursement will be based on the published rate of the print vehicle utilized, less any
discount, rebate, finance charge, tax or commission. EXCLUDED are any special position charges, production, postage and/or
distribution costs; any advertising containing competitive brands; or any non-compliance with the requirements outlined in this co-op
program. The maximum number of advertisements to be placed is six per year, and no more than one per month. All claims must be
submitted within 60 days of insertion.

How To Be Reimbursed

Submit a tear sheet of the ad showing date, name of publication, copy of publication’s invoice to you for the insertion and the
publication’s rate card. For ads in catalogs or circulars, submit a complete copy of catalog or circular, the date it was distributed, copy of
printer’s invoice, number of pieces printed, and proof of distribution. Also include a copy of your Distributor’s invoice(s) covering your
purchases. Attach a bill on your letterhead showing the amount and to whom and where the co-op allowance is to be paid. Aquarium
Pharmaceuticals. reserves the right to refuse payment when any of the above-mentioned terms and conditions are not met. Product
images, and logos are supplied on our website or on CD when requested. Please call our Sales Administration Department at 877-899-
3474 to request a disk.

Incomplete claims will be returned for required documentation.

Send claim to:

Atten: Cooperative Advertising Department
Agquarium Pharmaceuticals, Inc

PO Box 218

Chalfont, PA 18914

Aquarium Pharmaceuticals, Inc. reserves the right to terminate this plan at its discretion.

P.O. Box 218 « 50 E. Hamilton St. Chalfont, PA 18914-0218
215.822.8181 + 1.877.899.3474 + Fax: 215.822.5110 *« www.aquariumpharm.com




The Brand Mark

Version A

The APl Brand Mark is the primary graphic element of the APl Brand Identity and Packaging Standards.
The Mark must be applied to all brand media and packaging as a means of identification. Version A is the
preferred version of the Brand Mark.

General Guidelines

The API Brand Mark consists of several integrated elements - Fish symbol, Logotype and Brand Descriptor -

within a sea of Blue. Use this version whenever the logo appears in 2 colors against a white background, or
when underprinting with white against a light colored background. The PMS 300 sea of blue cannot be less
than the area designated by the dotted lines below. Allow sufficient space around the logo mark so that the
PMS 300 Blue becomes a background color and not a bounding shape.
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Aquarium Pharmaceuticals

Logotype Drop Shadow PMS Reflex Blue
Logotype & ™ White

Fish Symbol Part of Logotype White
Brand Descriptor White

Minimum Area for Background PMS 300 Blue

Color Guidelines
Consistent use of the APl Brand Colors reinforces the Brand ldentity Program.

When the APl Brand Mark cannot be printed in the designated spot colors due to printing constraints, the
colors may be printed as a process match. Consult with the printer to achieve the best possible
representation in process. When necessary, the Brand Mark may be printed in one color. See pg 2.2 for
specifications.
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The Brand Mark cont.

Brand Tag line

When the Brand Tag Line, “We have a chemistry with fish", will be utilized it is important to keep in mind
that the Brand Tag Line should support the Brand Mark, not become a part of it. The Brand Tag Line
should appear in ITC Giovanni Book Italic and never dominate or compete with the Brand Mark through
size, color or positioning. The Brand Tag Line should appear after the Brand Mark when reading left to
right or below the Brand Mark when reading top to bottom as shown. The distance from the Brand Mark
must be no less than the background minimum as previously established.

) —\Pl We have a chemistry with fish.

Aquarium Pharmaceuticals

Brand Tag Line

The Brand Tag Line should be no larger than 1/2 the height of the API

letter forms. Whenever possible center the Brand Tag Line top to
Brand Mark bottom on the Brand Mark as shown. Do not allow the Brand Tag Line
The Brand Mark should be dominantand  t0 intrude within the minimum background area of the Brand Mark.
have sufficient space around it to allow
it to stand out.

APl

Aquarium Phar. ceuticals

We have a chemistry with fish.

Brand Mark
The Brand Mark should be dominant and have
sufficient space around it to allow it to stand out.

Brand Tag Line

The Brand Tag Line should be no larger than 1/2 the height of the API
letter forms. Whenever the Brand Tag Line appears below the Brand Mark
it should be centered left to right. Do not allow the Brand Tag Line

to intrude within the minimum background area of the Brand Mark.
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